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Having a website is one the most crucial needs for a cultural segment in the era of virtual
communication. Most of people today use a big chunk of their time behind their laptops and live

most of their lives in the virtual world instead of the real world.

Not an exception, a cultural segment needs to have a website to inform its audience to participate
in designed events. Mills International Center is located within University of Oregon and most of
their audiences are international students who are taking courses in UO, therefore having a
website is a must for such a section. Due to some internal conflicts this cultural section does not

have an updated website so | decided to design a website for them.
Main Goals

e Designing an interactive, informative and updated website

e Making a website which is easy to handle and administrate for a non-expert
What is done up to now

e Had 3 meetings with directors of Mills International Center to hear about their concerns
and needs
e Checked similar website to have a better idea of such websites to use them as a pettern

e Made the initial website and tabs
In Next 4 weeks
Finalizing the design concept (1.5 week)

Importing the documents and data entry and placing them (2 weeks)



