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Marketing Strategies



USE OF SOCIAL MEDIA PLATFORMS FOR MARKETING
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Projected numbers of viewers and reach with Social Media Marketing 

 

Publish Regular Monthly activities 

Publish events/invitations 

Produce live videos of performances 

Monitor analytics and change as needed 

Connect Facebook, Instagram, Youtube with website 

 



A Powerful tool for BuildaBridge 
Creating emotional content through videos, pictures, events
Video and photo content used on Social Media platforms

E X P E R I E N T I A L  M A R K E T I N G



Professional Development 

Conferences/Trainings
Online courses 

2 day workshops offered quarterly ~ Friday and Saturday

Two Mini Institutes for Restorative Arts Professional Development ~ July & August

1 full Institute of 2 weeks ~ 1x year offered in June

2 & 3 day National Conferences ~ scheduled 1 per term (Fall, Winter, Spring) 

Collaboration with a Professional Development group promoting trainings nationwide

Create marketing tools for professional development classes and conferences used on 

Website and Social Media platforms 

C O N F E R E N C E S



Thank you.


