


BuildaBridge

HOPE AND HEALING IN TOUGH PLACES

To engage creative people and the
transformative power of art making
to bring hope and healing to children,
families, and communities in the
toughest places of the world

We envision a world where all
children are resilient, experience
self-efficacy, and have a vision for
their future. BuildaBridge dedicates
its resources to building the
capacity of creative adults and local
communities to fulfill this vision.

BuildaBridge values:

Holistic child development
Nurturing the Creative Spirit
Learning and Innovation
Volunteerism and sacrifice
Long-term sustainable relationships
Crossing boundaries to build
community

Speaking Blessings

International
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SOCIAL MEDIA MARKETING

USE OF SOCIAL MEDIA PLATFORMS FOR MARKETING
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Projected numbers of viewers and reach with Social Media Marketing

Publish Regular Monthly activities
Publish events/invitations
Produce live videos of performances
Monitor analytics and change as needed
Connect Facebook, Instagram, Youtube with website



THE POWER OF COMBINED SENSES
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Multisensory environments
work better to evoke
emotional memories than
unisensory environments.

People are more likely to
remember what they
touch and see than what they
only hear.
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FProfessisinel Developrent
Confervesces/ Treinings

e Online courses

» 2 day workshops offered quarterly ~ Friday and Saturday

o Two Mini Institutes for Restorative Arts Professional Development ~ July & August

e 1 full Institute of 2 weeks ~ 1x year offered in June

e 2 & 3 day National Conferences ~ scheduled 1 per term (Fall, Winter, Spring)

e Collaboration with a Professional Development group promoting trainings nationwide

» Create marketing tools for professional development classes and conferences used on
Website and Social Media platforms






