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Introduction

Mission

Established in Oregon...Created with the lost art of quality handmade goods in the shadow 
of corporations and waste, Staghorn is a product of adventure.  We explore the world 
around us, embrace the new,create by hand, and build “fun machines”.  Our products are built 
to last, made in the USA.  Seek The Unknown.

Background

Staghorn Garage & Company is a lifestyle company founded in Bend, OR.    The company provides 
custom bike builds, in a culture driven retail, libation, D.I.Y,, and community space.  Started 
in 2014 by friends, Hames Ellerbe and Luke Jessiman, they filled a void in the Bend and Central 
Oregon market.   
Staghorn is a diverse and unique business that producing quality in house items such as 
clothing, hats, and custom bikes.   A major need in the bike community is a space to work or 
build bikes, and create things needed for adventure. The Garage provides this service in a 
rental D.I.Y. cave.  The community space consists this D.I.Y. cave, an open space for relaxing 
and conversing over a beverage with friends, and an extensive vinyl collection for listening 
pleasure.  Knowledgeable staff to provide advice or conversation on builds and subjects.  
Staghorn wants to inspire you to converse, leave your comfort zone, create, and explore. 
The Garage creates a culture that embodies adventure, exploration, and the outdoors via 
access by two wheels.   When not creating in the shop, the customer can be browsing quality 
hand made goods and clothing, enjoying a coffee or beer, or relaxing outside by the fire.  
Housed in a modern, rustic timber warehouse, the building has an open floor plan, with free 
flow that creates an inviting community and retail space, which displays the values that 
Staghorn embraces.     
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Glossary

Balanced- being in proper arrangement or adjustment, proportionate.

CMYK- a four-color model used in printing; indicates that all colors are comprised of the 
4 base colors including: cyan, magenta, yellow, and black.

Compound Path-allows you to combine two objects, with one cutting a hole in the other.  
Once they are created they act as a grouped object.  A time when you would use this is if you 
wanted to see the background behind an object, such as a donut.

Collateral- materials that assist marketing or representing a brand.

Contrast- distinguishing elements from each other by using different colors, fonts, 
sizes,shapes, or relationship.

Kerning- the horizontal space between individual font characters or Letters.

Medium-the materials used to create a work of art or design. Examples of medium are oil 
paint, canvas, adobe illustrator, photoshop, and clay.

Negative Space-any part of the page not taken up by the graphic.  The proper use of white 
space is a balanced graphic between positive and negative space.

Sans Serif- a type of font does not have the small projecting features called “serifs” at 
the end of strokes

Script- A cursive, handwritten form of a typeface.

TypeFace- a set of one or more fonts that share common design features.

4



Logo and Logotype

The name Staghorn came to fruition while the company founders were on a Motorcycle ride 
and a deer crossed their path.  With the deer as an inspiration for the logo, they concluded 
the name Staghorn would represent the business.  Staghorn, embodies the business and the 
foundational values, meaning wild and free.  Determining this was the appropriate image, I 
wanted to have a 2 Dimensional, balanced logo with a vintage feel.  I traced a stag photo 
using the pen tool, grouped the points, and used a compound path to intersect a texture and 
the logo.  The logo displays the rugged outdoors that the business promotes with a retro 
feel.

Graphic Logo
Textual Logo

5



Use of Space

No graphic or other design element may come within a surrounding 1/8” margin of the Graphic 
and Textual logos.  Because of there will be no interference with the logos, so the logos 
will differentiate themselves from the rest of the design.  Objects may appear on any side 
of the logos, as long as it creates a balanced design.

1/8”

1/8”
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Color

Not Your Average Brown and Sand. No It’s Tan, are the main colors utilized in 
the marketing collateral. Not Your Average Brown, is the primary color used 
in the graphic logo and Black is Back is the primary color used in textual print 
materials.  These colors were chosen for consistent, successful printing,  as 
well as being earth tones to represent the companies passion for the outdoors 
and nature.

C =46%
M = 66%
Y = 74%
K = 46%

Not your Average Brown Sand. No it’s Tan Black is back

C=31%
m=44%
y=56%
k=4%

c=70%
m=67%
y=64%
k=74%
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Typography

Smoothy Script
ABCDEF GH IJKL MNOPQRST U VWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Smoothy Sans
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

The Great Outdoors
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Steelworks Vintage
A BCDEF GHIJ KLMNOPQR STU-

VWX YZ

abcdefghijklmonpqrstuvwxyz
1234567890

SUNN
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

The font Smoothy (both Sans and Script) is the font used for the logos.  These fonts 
work well to create an outdoor and vintage feel.  Smoothy flows together well when 
in script and is contrasted nicely by the sans version when used together. The Great 
outdoors is used for the business information on the collateral to add a contrast to 
the logo type.  The other two fonts are used in the poster to contrast and complement 
the regularly used fonts.  These fonts are normally used for one off events.
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Business Card

The business card is a 2 sided design, for the purpose of creating a contrast.  The graphic 
logo side catches the viewer’s eye, while the textual side provides the necessary contact 
information.  The textual side also provides continuity with logo use in the lower right 
corner and has use of negative space to make the contact information make a larger visual 
impact.   The logo is the main focus of the business card, creating a visual hierarchy that 
entices the viewer to inquire more about the business.
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Envelope

Staghorn Garage’s envelope has a simple contrasting line with the web address in the lower 
left hand corner.  While The address and the logo exist in the upper left hand corner.  The 
logo and address lay a quarter in a 1/4” from the edge of the envelope.  The line and website 
lay an 1/8” from the bottom edge and a 1/4” from the left edge.  The information is inset to 
account for any mistakes in printing.
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Letterhead

The logo was chosen to be placed 
in the upper left corner along with 
company contact information.  Also 
the graphic logo was placed in the 
center as a watermark, to continue 
brand awareness.  The web information 
is placed in the upper right with a line 
below  the header content separating 
the letter content from the header.  
Also at the bottom, a line separates the 
body of the content from the companies 
tag line, “Seek The Unknown”.  The page 
reads from the logo, through the 
contact information, to the content/ 
watermark, and finally to the tag line.  
All of these elements work together to 
create a letterhead that matches the 

theme of the other collateral.
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Staghorn Tshirt

The T-Shirt is the 
basic Staghorn brand 
shirt.  This shirt is 
one of the store’s 
top selling shirts.  
The graphic logo 
sits in the center 
of every shirt no 
matter the size.  The 
shirt is an extension 
of the other business 
collateral.
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Display Ad

The Display Ad design 
is intended for use in 
newspapers or magazines, 
as a 1/4 to 1/2 page, The ad 
can be either size because 
it can be re sized and 
cropped easily. The size 
of the ad to the right  is 
6.75” x 5.” The horizontal 
1/4-page ad was chosen 
to contrast the poster 
design, while delivering 
the logo and company 
tag line.  The ad reads 
from “Seek The Unknown”, 
to the road, and finally 
to the logo.  The tag 
line and picture inspires 
adventure, and to find 
this adventure you need 
to visit Staghorn Garage.
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Poster

Event posters for Staghorn Garage 
are designed to be displayed as 
a Tabloid, or 11”x17”. This event 
poster conforms with the graphic 
standards of Staghorn, by utilizing 
the logo, vintage feel, and the fonts 
from the company typography.  The 
colors are in the family of 3 in 
different opacities.   An additional 
font, Steelworks Vintage, was used 
to create contrast in the event 
title and location. Also, SUNN 
font was used to add additional 
contrast for the days and date.

11”

17”
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Appendix

The Appendix includes additional 
Marketing collateral.
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